Invited Speakers

Keynote Speaker:

v ‘{’) Dr. Anant Sharma
1= Executive Committee member BIS & National
4 ‘ Chairman of Consumer Confederation

A

International Speakers:

Ms. Geetika Jaiswal

PhD. Assistant Professor,

Dept. of Family & Consumer Sciences, School
of Education & Urban Studies,

Margan State University

Topic : Conscious Fashion: The Rise of
Ethical Consumerism

Mr. Randy B. Lanozo:

Cerporate Director for Academics,

Joji llagan International Schools, Philippines
Topic: Sustainability & Ethical Consumerism

Po

National Speakers:

| Ms. Priti Pandya,
Mational President CCI

l Topic: Marketing Strategies & Consumer
Psychelogy

Dr. Suman Singh

ICAR Emeritus Professor, Former Director
Student Welfare, MPUAT, Udaipur

Topic: Empewering Consumers in the Digital
Age: Impact on Vulnerable Populations

Dr. Deepa Bhatnagar

Registrar, G.B.Pant university of Agriculture &
Technology, Uttarakhand, India

Topic: Financial Literacy & Smart
Consumption.

Last date for paper submission:
20th March 2025

+91 8279573829, +91 87553 52078
saksham.clubll@gmail.com
www.ngosaksham.org
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Conference Overview

Join us for an engaging and informative
international conference where leading
experts will discuss the transformative role
of digital technology in consumer behavior.
Explore emerging
marketing strategies, & the critical issues
of financial literacy, data privacy, &
sustainable consumption in today's digital
world.
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Conference Objectives:

To explore the impact of digitalization
on consumer behavior and decision-
making.

To enhance consumer awareness
regarding marketing strategies, digital
transactions, and e-commerce trends.

To discuss ethical considerations in
marketing and consumer protection.

To promote financial literacy and
responsible consumption in the digital
era.

To highlight the role of Al and data
privacy in shaping consumer rights and
choices.

To emphasize sustainable and ethical
consumerism for a better future.

To address challenges faced by
vulnerable populations in navigating
digital consumerism.

Conference Sub-Themes

1. Marketing Strategies and Consumer Psychology

* The Influence of Digital Advertising on Consumer Choices

* Ethical Considerations in Marketing and Consumer
Manipulation

* Branding, Packaging, and the Psychology of Consumer
Behavior

2. Digital Consumerism and E-Commerce

* Consumer Rights and Responsibilities in Online Shopping
* Data Privacy, Cybersecurity, and Consumer Protection

= Role of Al and Algorithms in Shaping Consumer Preferences
3. Financial Literacy and Smart Consumption

* Budgeting and Money Management in the Era of Digital
Transactions

* Impact of Discounts, Sales, and Subscription Models on
Spending Behavior

* Consumer Education for Avoiding Online Frauds and Scams
4. Sustainability and Ethical Consumerism

* Green Marketing and Eco-Friendly Consumer Choices

* The Role of Social Media in Promoting Sustainable
Consumption

* Consumer Advocacy for Ethical Business Practices

5. Impact on Vulnerable Populations

* Digital Literacy and Consumer Protection for Senior Citizens

* Gender and Consumerism: Women's Empowerment through
Smart Shopping

* Youth and Social Media Influences on Buying Behavior
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